
© 2008 Pragmatic Marketing, Inc.

Tuned In Process

PragmaticMarketing.com/TunedIn 

© 2008 Pragmatic Marketing, Inc.

Establish
Authentic

Connections

Articulate
Powerful
Ideas

Create
Breakthrough
Experiences

Quantify
the

Impact

Understand
Buyer

Personas

Find
Unresolved
Problems

�How do we tell our buyers that we’ve solved their problems 
so they buy from us? 

�How do we establish memorable concepts that speak  
to the problems buyers have? 

How do we build a competitive advantage? 

How do we know if we have a potential winner? 

How do we identify who will buy our offering? 

�How do we know what market and product  
to focus on? 


